Marketing ROl benchmarks can vary significantly by industry due to differences in target
audiences, competitive landscapes, and marketing strategies. Here are some general
benchmarks for marketing ROI across different industries, but it's important to note that these
can vary widely depending on the specific circumstances of each business and most marketing
ROI benchmarks are calculated on revenue versus gross profit, making them artificially inflated.

Logistics: Companies in the logistics industry often aim for ROl in the range of 3:1 to 5:1. This
can vary depending on the specific services offered (e.g., warehousing, transportation,
fulfilment) and the market segments targeted.

Manufacturing: Manufacturing companies typically have ROI targets in the range of 3:1 to 6:1.
Factors that can impact ROl include the type of products manufactured, the distribution
channels used, and the level of competition in the industry.

Supply Chain Management: Companies focused on supply chain management often target
ROl in the range of 4:1 to 6:1. This can vary based on the complexity of the supply chain, the
efficiency of operations, and the ability to add value for customers.

Industrial Equipment: Manufacturers of industrial equipment may target ROl in the range of
5:1 to 8:1. This can depend on factors such as the size and complexity of the equipment, the
target markets (e.g., construction, mining, agriculture), and the level of competition.

Transportation and Warehousing: Companies in transportation and warehousing may aim for
ROl in the range of 3:1 to 5:1. Factors such as the efficiency of operations, the utilization of
assets, and the ability to provide value-added services can impact ROI.

E-commerce: E-commerce businesses often target a higher ROI, typically in the range of 5:1 to
10:1, due to the lower overhead costs compared to brick-and-mortar stores. Successful
e-commerce companies can achieve even higher ROI, especially with effective digital marketing
strategies.

Financial Services: Financial services companies, such as banks and insurance providers,
tend to have lower ROI targets, often around 2:1 to 3:1, due to the longer customer lifecycle and
higher acquisition costs associated with these industries.

Technology: The technology industry often aims for ROI in the range of 5:1 to 10:1, given the
competitive nature of the market and the need to continuously innovate and invest in marketing
to stay ahead.

Healthcare: Healthcare companies typically have lower ROI targets, around 2:1 to 4:1, due to
the regulatory environment, longer sales cycles, and the complexity of marketing healthcare
services to consumers.



Consumer Packaged Goods (CPG): CPG companies often aim for ROl in the range of 3:1 to
5:1, depending on factors such as brand recognition, distribution channels, and product
differentiation.

Software as a Service (SaaS): SaaS companies often aim for marketing ROl in the range of
5:1 to 10:1. This can vary based on factors such as the pricing model (e.g., monthly subscription
vs. annual contract), target market (e.g., small businesses vs. enterprise), and the effectiveness
of lead generation and conversion strategies.

Professional Services: Professional services firms (e.g., consulting, accounting, legal) typically
target marketing ROI in the range of 3:1 to 7:1. The ability to demonstrate expertise, provide
value-added services, and maintain strong client relationships can impact ROl in this industry.

Industry benchmarks can serve as a guide, but each company's situation is unique and requires
a tailored approach to marketing and ROl measurement.



